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Abstract: Social media marketing has become an essential tool for businesses to increase brand awareness and customer
engagement. This project focuses on analyzing the impact of social media platforms such as Instagram, Facebook, and
YouTube on brand visibility and customer interaction. The developed system provides a web-based platform that allows
users to explore brands, view products, and analyze how social media marketing influences customer behavior. The system
is developed using HTML, CSS, JavaScript, PHP, and MySQL. By integrating product promotion and user engagement
features, the platform helps businesses understand how digital marketing strategies affect brand recognition and customer
loyalty. The results demonstrate that social media marketing significantly improves brand awareness and customer

engagement.
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. INTRODUCTION

In recent years, social media has transformed the way
businesses communicate with customers and promote their
products. Platforms such as Instagram, Facebook, Twitter,
LinkedIn, and YouTube have become powerful marketing
channels that allow companies to interact with a large audience
in real time. Social media marketing enables businesses to
build strong brand identities, improve customer relationships,
and increase product visibility.

Brand awareness refers to the extent to which customers
recognize and recall a brand. High brand awareness helps
businesses gain customer trust and improve sales performance.
Social media platforms play an important role in building
brand awareness because they allow companies to share
content, promote products, and engage with customers
through posts, videos, and advertisements.

The growth of internet usage and mobile devices has
increased the popularity of social media marketing. Businesses
now use digital marketing strategies such as targeted
advertisements, influencer marketing, and content marketing
to reach potential customers. These strategies help companies
attract new customers and maintain relationships with existing
customers.

This project focuses on developing a web-based system
that demonstrates how social media marketing affects brand
awareness. The system allows users to log in, explore different
brands, view products promoted through social media
platforms, and understand the relationship between marketing
strategies and brand recognition.
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The main objective of this project is to analyze how
social media marketing contributes to brand awareness and
customer engagement. The system provides a user-friendly
interface and integrates marketing data to demonstrate the
impact of digital marketing strategies on brand promotion.

1. LITERATURE REVIEW

Several studies have examined the relationship between
social media marketing and brand awareness. Researchers
have found that social media platforms provide businesses
with opportunities to interact directly with customers and
promote their products effectively.

According to previous research, social media marketing
improves brand visibility by allowing companies to share
engaging content with users. Content such as images, videos,
promotional campaigns, and advertisements helps businesses
attract customer attention and increase brand recognition.

Many companies use influencer marketing as a strategy
to promote their products on social media platforms.
Influencers with a large number of followers help brands reach
a wider audience and improve their credibility among
customers.

Researchers have also identified that customer
engagement plays a crucial role in brand awareness. When
customers interact with social media posts through likes,
comments, and shares, it increases the visibility of the brand
and encourages more people to explore the products.

WWW.ijisrt.com 2148



Volume 11, Issue 3, March — 2026
ISSN No:-2456-2165

The literature review shows that social media marketing
has become an essential component of modern marketing
strategies. Businesses that effectively use social media
platforms can improve brand awareness, build strong customer
relationships, and increase their competitive advantage in the
market.

I1. EXISTING SYSTEM

In the traditional marketing system, companies relied on
methods such as television advertisements, newspapers, radio
promotions, and billboards to promote their products. These
marketing techniques were expensive and often had limited
audience reach.

Although traditional marketing methods were effective in
reaching local audiences, they lacked the ability to target
specific customer groups. Companies were also unable to
measure customer engagement accurately.

Some of the major disadvantages of the existing
marketing system include:
¢ High advertising cost
Limited audience targeting
Lack of customer interaction
Difficulty in measuring marketing performance
Limited feedback from customers
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Due to these limitations, businesses started adopting
digital marketing strategies that allow them to reach a global
audience and analyze customer behavior more effectively.

V. PROPOSED SYSTEM

The proposed system introduces a web-based platform
that demonstrates how social media marketing influences
brand awareness. The system allows users to explore brands
and view products that are promoted through social media
platforms.

The system includes features such as user authentication,
brand display, product catalog, and marketing analysis. Users
can log in to the platform and explore various brands that use
social media marketing to promote their products.

The proposed system provides several advantages over
the traditional marketing system. It enables businesses to
monitor  customer  engagement, analyze marketing
performance, and improve their promotional strategies.

The key objectives of the proposed system are:
e To demonstrate the impact of social media marketing on
brand awareness
e To provide a platform for displaying brand products
e To analyze customer engagement through digital
marketing
e To improve marketing strategies using data analysis

V. SYSTEM ARCHITECTURE
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» User Layer (Frontend)

User layer is the top layer of the system where users
directly interact with the application. This layer is developed
using HTML, CSS, and JavaScript to provide an attractive
and user-friendly interface.

The system includes multiple pages such as:
e Login Page — for user authentication
e Dashboard — to view system data and analytics
e Product View — to explore brands and products

Users enter inputs like username, password, and
actions(clicks,searches).

The system processes these inputs and displays outputs
such as Ul responses, product details, and analytics results.

» Application Layer (Backend)

The application layer acts as the core processing unit of
the system. It is developed using PHP and is responsible for
handling all business logic.

Main functions:

User authentication (login validation)

Session management (maintaining user login state)
Processing user requests

Handling communication between frontend and database

This layer acts as a bridge between frontend and
database, ensuring secure and efficient data flow.

» Database Layer
The database layer is used to store and manage all
system data. The project uses MySQL database.

International Journal of Innovative Science and Research Technology

https://doi.org/10.38124/ijisrt/26mar 1047

e Product information
Order details
e Social media analytics data

The database ensures:
e Fast data retrieval
Secure data storage
Structured data management

» Social Media Integration Layer
This layer is responsible for collecting and analyzing
social media data from platforms like:
e [nstagram
e Facebook
e YouTube

The system uses this data to track:
e User engagement (likes, shares, comments)
Brand reach
e Campaign performance

> Analytics & Reporting Layer
This layer processes the collected data and converts it
into meaningful insights.
o Likes
e Shares
e Clicks
e Engagement rate
Based on this, the system generates:

e Reports
e Dashboard insights

e User details (login data)

e Performance analysis

Table 1 Social Media Marketing Analysis

Table Column Head
Table Head Subhead Subhead Subhead
Platform Platform Instagram Facebook
YouTube 80% 70% 65%
Engagement Level High Medium High
Engagement Level Image/Reels Posts/Ads Video
Brand Reach Very High High Very High
Growth Impact +25% +15% +30%

VI IMPLEMENTATION

The system is implemented using modern web
development technologies. The frontend technologies include
HTML for webpage structure, CSS for styling and layout
design, and JavaScript for interactive elements. The backend
technology used is PHP, which processes user input and
manages system operations such as login authentication and
data retrieval. The database management system used is
MySQL, which stores user information, brand data, and
product details. The implementation includes features such as:
* User login and authentication system ¢ Brand and product
display interface ¢ Social media marketing analysis ¢ User-
friendly dashboard The system provides an efficient platform
for demonstrating the relationship between social media
marketing and brand awareness.VI. Implementation The
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system is implemented using modern web development
technologies. The frontend technologies include HTML for
webpage structure, CSS for styling and layout design, and
JavaScript for interactive elements. The backend technology
used is PHP, which processes user input and manages system
operations such as login authentication and data retrieval. The
database management system used is MySQL, which stores
user information, brand data, and product details. The
implementation includes features such as: * User login and
authentication system * Brand and product display interface ¢
Social media marketing analysis ¢ User-friendly dashboard
The system provides an efficient platform for demonstrating
the relationship between social media marketing and brand
awareness.
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VII. RESULTS AND DISCUSSION

The developed system effectively demonstrates the
significant role of social media marketing in enhancing brand
awareness and improving customer engagement. Through the
implemented platform, users are able to explore various
brands and view products that are actively promoted across
multiple social media channels. The system clearly illustrates
how digital presence influences customer perception and
interaction with brands. By integrating product display with
social media insights, the platform provides a realistic
understanding of modern marketing practices.

The results obtained from the system indicate that social
media marketing enables businesses to reach a larger and
more diverse audience compared to traditional marketing
methods. Platforms such as Instagram, Facebook, and
YouTube play a crucial role in increasing brand visibility and
attracting potential customers. The analysis of engagement
metrics, including likes, comments, shares, and followers,
shows a direct impact on brand recognition and customer
interest. Higher engagement levels are associated with
increased trust and stronger brand recall among users.

Furthermore, the system highlights the importance of
continuous interaction between brands and customers
through digital platforms. The dashboard provides
meaningful insights into marketing performance, allowing
businesses to evaluate the effectiveness of their promotional
strategies. It also emphasizes that data-driven marketing
decisions can significantly improve business outcomes.
Overall, the system proves that social media marketing is a
powerful tool for building brand awareness, enhancing
customer relationships, and achieving long-term business
growth in the digital era.

VIIL. CONCLUSION

Social media marketing has become an essential
component of modern business strategies. The developed
system demonstrates how digital marketing platforms can
increase brand awareness and improve customer engagement.

By integrating web technologies and marketing
analysis, the system provides a practical approach for
understanding the impact of social media marketing on brand
promotion. Businesses that effectively use social media
platforms can strengthen their brand identity, build customer
relationships, and increase their market presence.

The project highlights the importance of digital
marketing in today's competitive business environment and
demonstrates how technology can be used to analyze
marketing performance and improve brand visibility.
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