Volume 11, Issue 9, September — 2026
ISSN No:-2456-2165

International Journal of Innovative Science and Research Technology

https://doi.org/10.38124/ijisrt/26sep 1061

Analytical Study on Factors Influencing the
Success of Start-up Enterprises in
Small-Scale Industries

Vishal S.!; Sanjay R.%; Suriya S.3; Pradeep R.%;
Dr. D. P. Sivasakti Balan’; R. J. Thayumanaswamy?®

1.23(Grade 12), 4(Mentor), >(Principal), ®(CEO)
123:456K RM Public School, Sembium, Chennai.

Publication Date: 2026/10/06

Abstract: Start-ups and small businesses play an important role in fostering entrepreneurship, creating jobs, supporting
innovation, and aiding economic growth. However, the success and sustainability of these start-ups depend on various
internal and external factors. This research study, titled “An Analysis of Factors Influencing the Success of Start-up
Enterprises in Small-Scale Industries,” aims to explore how innovation, market strategy, financial support, and management
skills affect start-up success. The study aims to understand how these factors contribute to the growth, performance, and
sustainability of start-ups in small-scale industries. We will collect primary data through a structured questionnaire from
chosen respondents, and we will analyse the data using appropriate statistical methods. The study will evaluate whether the
identified factors significantly influence start-up success through proposed null and alternative hypotheses. The findings are
expected to offer insights into the key factors that drive start-up success and help pinpoint areas where entrepreneurs can
improve business performance and long-term sustainability. This study may also benefit aspiring entrepreneurs, existing
small businesses, investors, and policymakers by providing a better understanding of the conditions that support successful
startup growth.
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L INTRODUCTION market strategy is also important. It helps a business figure
out who its customers, how much to charge, how to promote

Start-ups and small businesses are very important for
the economy. They help create jobs and come up with ideas
for products and services that people want. In countries like
India small businesses also help people get jobs and support
the economy.

Starting and running a start-up is not easy. Many new
businesses struggle to get the money they need understand
what customers want manage their resources find customers
use the technology and make good decisions. Just having a
business idea is not enough to be successful. A business needs
to be able to adapt to changes in the market and use its
resources well to do and last long.

One of the things that can help a start-up be successful
is innovation. Innovation helps businesses stand out from
their competitors create products or services improve how
they do things and respond to what customers want. A good
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its products or services and how to compete with other
businesses.

Getting the support, they need is another crucial factor
for small businesses. They need money to start up buy
equipment get materials hire employees market their products
and manage their day-to-day finances. Not having money can
limit a start-ups ability to grow or take advantage of
opportunities. Management skills are also vital. They affect
how well entrepreneurs plan organize, coordinate and control
their business resources. Good management decision-making
can help businesses deal with risks, competition and
operational challenges.

So it is essential to understand what factors affect a
start-ups success. This study, called "An Analysis of Factors
Influencing the Success of Start-up Enterprises in Small-
Scale Industries " looks at four factors. Innovation, market
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strategy, financial support and management skills. And how
they relate to start-up success.

The study aims to see if these factors really do affect
how well start-ups do and to identify areas where businesses
might need to improve to do and last longer. The research will
use data from a questionnaire. Analyse the answers using
statistical methods. The study will also test its hypotheses to
see if the factors it is looking at really do have an impact, on
start-up success.

» Null Hypothesis (Ho):

Factors such as innovation, market strategy, financial
support, and management skills do not significantly influence
the success of start-up enterprises in small-scale industries.

» Alternative Hypothesis (H1):

Factors such as innovation, market strategy, financial
support, and management skills significantly influence the
success of start-up enterprises in small-scale industries.

II. REVIEW OF LITERATURE

» Objectives of the Study

o This study aims to achieve the following objectives:

e To determine the relationship between the level of
innovation and the success of a start-up company.

e To establish if the market strategy has an impact on the
success rate of a start-up company.
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e To assess how the level of financial support affects the
success of a startup company.

e To determine the relationship between the level of
management skills and the success of a start-up company.

e To establish if any of the factors above have a significant
effect on the overall success of a start-up in the small-scale
business sector.

» Scope of the Study

The study aims to identify factors that determine the
success rate of start-ups located in the small-scale industry.
The variables that will be considered include innovation,
market, finance, and management skills. It is important to
note that the results will be based on the opinions provided by
the selected sample of the(start-ups) business.

» Limitations of the Study
There are a few limitations that might affect the
accuracy of this study, such as:

e The results will depend on the honesty of the respondents.

e A small sample size might affect the ability to generalise
the findings.

e This study might be limited by time and resources.

e There are different factors that might affect the success
rate of(start-ups) business apart from the four variables
considered in this study.

e Other industries and different business circumstances
might affect the results of this study.

e |NDEPENDENT VARIABLES -~y

CONCEPTUAL FRAMEWORK: An Analysis of Factors Influencing the
Success of Startup Enterprises in Small-Scale Industries

INNOVATION
products, services, processes, or technologies.

Refers to the ability of a startup to introduce new or improved

N

[ MARKET STRATEGY

Approaches used to understand customer needs, promote
products/services, determine pricing, and respond to competition.

‘ FINANCIAL SUPPORT
Availability of adequate funds through personal savings,
loans, investors, and government schemes.

-

Leadership, decision-making, planning, organization, and
effective utilisation of human and financial resources.

{ MANAGEMENT SKILLS

\

CONCEPTUAL MODEL

Independent Dependent Variable:

Variables Startup Success
eo o o

Fig 1 Conceptual Framework
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» Factors Influencing the Success of Start-up Enterprises

The success of a start-up enterprise in the small-scale
industry depends on several interconnected factors. A
business idea alone may not be sufficient to establish and
sustain a successful enterprise. Start-ups generally operate
with limited financial resources, fewer employees, limited
market experience, and strong competition from established
businesses. Therefore, the ability of an enterprise to innovate,
understand its market, obtain adequate financial support, and
manage its resources effectively can play an important role in
its growth, performance, and long-term sustainability. Based
on the objectives and hypothesis of this study, four major
factors have been considered: innovation, market strategy,
financial support, and management skills.

Innovation refers to the introduction or improvement of
products, services, technologies, ideas, or methods used by a
business. It can help a start-up differentiate itself from
competitors and provide customers with products or services
that are new, improved, convenient, or better suited to their
needs. Innovation can also improve productivity, reduce
costs, and help businesses adapt to technological changes. For
a small-scale enterprise competing with established
businesses, developing a distinctive product or service can
help create a separate identity in the market. The study
therefore considers differentiation, innovative products or
services, and adoption of new technology as important
aspects of innovation.

Market strategy is another significant factor because a
business needs to understand the market in which it operates.
A start-up must identify its target customers, understand their
needs and preferences, promote its products or services
effectively, and remain aware of competitors and changing
market trends. A proper market strategy can help a business
attract and retain customers, identify opportunities, compete
with other enterprises, and increase sales. It also helps a start-
up use its limited resources more efficiently by focusing its
marketing efforts on the appropriate customers and channels.

Financial support is essential because a start-up requires
capital for beginning and continuing its operations. Funds
may be needed for purchasing equipment and materials,
developing products, paying employees, renting premises,
marketing, purchasing stock, and meeting daily operating
expenses. Financial support may come from personal savings,
loans, investors, government schemes, and other sources.
Adequate funding can also support expansion, adoption of
technology, improvement of products, recruitment of skilled
employees, and entry into new markets. Lack of sufficient
finance, on the other hand, may restrict the ability of a start-
up to operate and grow.

Management skills are equally important because
entrepreneurs must plan, organise, coordinate, control, and
make decisions while running a business. Effective
leadership and decision-making can help entrepreneurs
respond to risks and business challenges. Proper planning and
organisation can improve the use of limited resources, while
effective management of employees can improve
coordination and productivity. Good management also
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involves problemsolving, communication, delegation,
budgeting, and resource management. Thus, these four
factors together provide the framework for examining the
conditions that may contribute to the success of start-up
enterprises in smallscale industries.

» Measures to Improve the Factors Influencing Start-up
Success

Start-up enterprises may face several challenges related
to innovation, market conditions, finance, and management.
These challenges can be addressed through practical and
continuous measures that help entrepreneurs improve their
business operations and respond effectively to changing
circumstances. The measures considered in this study focus
on creating an environment that supports innovation,
improving market understanding, strengthening financial
management, and developing managerial capabilities.
Together, these measures can help start-ups make better use
of their available resources and improve their ability to
sustain and expand their operations.

In the area of innovation, start-ups can establish a
culture that encourages creativity and the practical
implementation of new ideas. Entrepreneurs can conduct
regular research and development to identify improved
products, services, and processes. Understanding customer
needs through market research, reviews, and feedback can
help ensure that innovation is relevant to actual market
requirements. Start-ups can also adopt suitable new
technologies to improve productivity and reduce unnecessary
costs. Collaboration with other firms, universities,
researchers, suppliers, and experts can provide access to new
ideas, knowledge, and resources. Testing prototypes or
minimum viable products on a small scale before wider
introduction can also help businesses identify problems and
make improvements. Where applicable, protecting
innovations through appropriate intellectual property
measures can help safeguard original ideas and technologies.

For market strategy, entrepreneurs should conduct
thorough market research before and after entering the
market. They should understand customer preferences,
purchasing behaviour, market conditions, and competitor
strategies. Identifying the appropriate target audience can
make promotional activities more effective. Start-ups should
also develop a clear value proposition by focusing on aspects
such as quality, competitive pricing, customer service, or
innovative offerings. Digital marketing through suitable
online platforms can increase awareness and customer
engagement. Building a reliable brand image, monitoring
competitors, using customer feedback, adopting flexible
pricing where appropriate, and using different marketing and
sales channels can further strengthen market strategy.

For financial support, start-ups should prepare a
comprehensive financial plan covering expected costs,
revenues, and cash flows. Regular monitoring of cash inflows
and outflows can help entrepreneurs understand their
financial position and avoid unnecessary financial pressure.
Businesses can explore suitable sources of finance, including
loans, investors, government support, and other legitimate
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funding options. Proper bookkeeping and financial records
are necessary for monitoring performance and preparing
accurate financial statements. A well-prepared business plan
can also help when approaching lenders or investors.
Entrepreneurs should control unnecessary expenditure,
improve financial literacy, maintain financial transparency,
and create contingency provisions to manage unexpected
financial difficulties.

Finally, management skills can be strengthened through
training and continuous development in leadership,
communication, financial literacy, marketing, negotiation,
and general business management. Start-ups can build teams
with people possessing different areas of expertise, clearly
define roles and responsibilities, improve communication,
delegate suitable tasks, use data and customer feedback for
decision-making, and manage time and resources carefully.
Guidance from experienced mentors can also provide useful
knowledge to new entrepreneurs. Regular monitoring of
business and employee performance can help identify areas
requiring improvement. These measures can collectively
strengthen the ability of start-ups to manage challenges and
work towards sustainable business growth.

I11. RESEARCH METHODOLOGY

» Research Design

The study adopts a descriptive and analytical research
design to examine the factors influencing the success of start-
up enterprises in small-scale industries. The descriptive
aspect of the study focuses on understanding the perceptions
of respondents regarding innovation, market strategy,
financial support, and management skills. The analytical
aspect examines whether these factors have a significant
influence on start-up success.
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» Data Collection Method

Primary data will be collected using a structured
questionnaire. The questionnaire will contain questions
relating to the four independent variables— innovation,
market strategy, financial support, and management skills—
as well as questions measuring start-up success.

Most opinion-based questions will use a five-point
Likert scale, allowing respondents to indicate the extent to
which they agree or disagree with each statement.

» Sampling Method

The study will use purposive sampling, whereby
respondents who have relevant knowledge or experience
regarding start-ups and small-scale enterprises will be
selected for the study.

The proposed sample size will be 40 respondents. The
respondents may include start-up founders, entrepreneurs,
small-business owners, or individuals with relevant
entrepreneurial experience, depending on the accessibility of
the target population.

» Research Design

The study adopts a descriptive and analytical research
design to examine the factors influencing the success of start-
up enterprises in small-scale industries. The descriptive
aspect of the study focuses on understanding the perceptions
of respondents regarding innovation, market strategy,
financial support, and management skills. The analytical
aspect examines whether these factors have a significant
influence on start-up success.

o Survey Questionnaire and Responses:
How familiar are you with the concept of start-ups?

Q2 - Innovation helps startups differentiate themselves
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Fig 2 Innovation Helps Start-ups Differentiate Themselves from Competitors
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Q3 - Innovative products/services attract customers
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Fig 3. Innovative Products or Services Increase a Start-up’s Chances of Attracting Customers.

Q4 - Adopting new technology supports startup growth
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Fig 4. Adopting New Technology is Important for the Growth and Survival of Start-Ups.

Q5 - Understanding customer needs is essential
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Fig 5 Understanding Customer Needs is Essential for Start-up Success.
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Number of Respondents

Q6 - Marketing and promotion attract/retain customers
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Fig 6 Effective Marketing and Promotion Help Start-ups Attract and Retain Customers.

Q7 - Understanding competitors and trends improves competitiveness
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Fig 7 Understanding Competitors and Market Trends Helps Start-ups Remain Competitive.

Q8 - Adequate financial resources are essential
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Fig 8 Adequate Financial Resources are Essential for the Successful Operation of a Start-up.
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Q9 - Access to finance supports startup growth
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Fig 9 Access to Loans, Investors, and Other Sources of Finance Supports Start-up Growth.

Q10 - Government financial support can improve success
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Fig 10 Government Financial Schemes and Support Can Improve the Chances of Start-up Success.

Q11 - Leadership and decision-making contribute to success
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Fig 11 Effective Leadership and Decision-Making Contribute to Start-up Success.
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Q12 - Planning and organisation help manage challenges
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Fig 12 Proper Planning and Organisation Help Start-ups Manage Business Challenges Effectively.

Q13 - Managing employees/resources improves performance
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Fig 13 Effective Management of Employees and Resources Improves Start-up Performance.

Overall, how important do you think innovation, market

strategy, financial support, and management skills are for the

success of a start-up

e Data Interpretation:
Hypothesis testing

Table 1 This Tells us Whether Respondents Rated the Factor Significantly above the Neutral Level.

We treat 3 (Neutral) as the benchmark.

Using t- test

So, for each factor:

v" Ho: The mean perception score is 3 (neutral).

v" Hi: The mean perception score is different from 3.

Factor N Mean SD t-value df p-value

Innovation 47 4.291 0.878 10.077 46 <0.001

Market Strategy 47 4.500 0.787 13.065 46 <0.001

Financial Support 47 4.011 0.928 7.470 46 <0.001

Management Skills 47 4.418 0.869 11.185 46 <0.001
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At 5% significance level: a=0.05
For a two-tailed test with 46 degrees of freedom:
t critical =+ 2.013

All four calculated t-values are much greater than 2.013.
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» Mathematical Workings:
e [nnovation Mean:
x=4.291
Standard deviation: s=0.878
Sample size: n=47

Formula:

t-Test Formula

T

where,

‘x’ bar is the mean of the sample,
Kis the assumed mean,
ois the standard deviation

and n is the number of observations

THE MATH EXPERT

Fig 13 t- test Formula

pu=3 Therefore: t=0.878/474.291-3 t =10.077
Since:
10.077 > 2.013 we reject Ho for Innovation.
Market Strategy t = 0.787/474.500-3 t = 13.065
Since:
13.065 > 2.013 we reject Ho.
Financial Support t=0.928/474.011-3 t~=7.470
Since:
7.470 > 2.013 we reject Ho.
Management Skills t= 0.869/474.418—3 t~11.185
Since:
11.185>2.013 we reject Ho.
» Overall Interpretation:

We can finally decide to reject HO and accept that The

respondents perceive all four factors as significantly
important in relation to start up success.
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Iv. RESULT AND FINDINGS

» Innovation

The results for innovation showed a mean score of
4.291 and a standard deviation of 0.878, indicating that the
respondents had a high level of agreement regarding the
importance of innovation in start-up success. The responses
suggest that developing innovative products or services,
differentiating the business from competitors, and adopting
new technology are considered important for attracting
customers and supporting business growth. Innovation can
also help start-ups respond to changing customer expectations
and remain relevant in a competitive market. The one-sample
t-test produced a t-value of 10.077 with 46 degrees of
freedom, and the p-value was less than 0.001. Since the result
was statistically significant at the 5% level, the null
hypothesis was rejected for innovation. Therefore, the
findings indicate that respondents perceived innovation as a
significant factor associated with the success of startup
enterprises.

» Market Strategy

The results for market strategy showed the highest level
of agreement among the four factors, with a mean score of
4.500 and a standard deviation of 0.787. This indicates that
respondents strongly recognised the importance of
understanding customer needs, effective marketing and
promotion, and awareness of competitors and market trends.
A proper market strategy enables start-ups to understand their
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target customers, promote their products effectively, and
respond to changes in the business environment. It can also
help businesses identify opportunities and remain
competitive in the market. The one-sample t-test produced a
t-value of 13.065 with 46 degrees of freedom, and the p-value
was less than 0.001. Since the result was statistically
significant at the 5% level, the null hypothesis was rejected
for market strategy. The findings therefore indicate that
respondents perceived market strategy as an important factor
associated with start-up success.

» Financial Support

The results for financial support recorded a mean score
of 4.011 and a standard deviation of 0.928, showing that
respondents agreed that financial resources are important for
the successful functioning and growth of start-ups. The
responses highlight the importance of having adequate funds,
access to loans and investors, and government financial
schemes and support. Sufficient financial resources can help
start-ups meet their initial expenses, manage day-to-day
operations, invest in development, and expand their business
activities. The one-sample t-test produced a t-value of 7.470
with 46 degrees of freedom, and the p-value was less than
0.001. As the result was statistically significant at the 5%
level, the null hypothesis was rejected for financial support.
Although financial support had the lowest mean among the
four factors, its score was still above the neutral level of 3.
Therefore, the findings indicate that respondents recognised
financial support as an important factor associated with start-
up success.

» Management Skills

The results for management skills recorded a mean
score of 4.418 and a standard deviation of 0.869, indicating a
high level of agreement among respondents regarding its
importance. The responses show that effective leadership and
decision-making, proper planning and organisation, and
efficient management of employees and resources are
considered essential for handling business challenges. Good
management can help start-ups coordinate their activities, use
available resources efficiently, and make appropriate
decisions during different stages of business development.
The one-sample t-test produced a t-value of 11.185 with 46
degrees of freedom, and the p-value was less than 0.001.
Since the result was statistically significant at the 5% level,
the null hypothesis was rejected for management skills. The
findings therefore indicate that respondents perceived
management skills as an important factor associated with the
success of start-up enterprises.

V. CONCLUSION

To sum up, the paper titled "An Analysis of Factors
Influencing the Success of Start-up Enterprises in Small-
Scale Industries" has considered the degree of importance
given to distinct factors based on the responses of 47
respondents to four factors, namely innovation, market
strategy, financial support, and management skills.

According to the results, all four factors are positively
evaluated and considered important and significant beyond
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the neutral point. Market strategy is considered the most
important one with the highest mean score equal to 4.500
since it means that respondents find market strategy to be
very important in addressing customer needs, promotion of
the product and awareness of competition. The second place
belongs to management skills with the mean score of 4.418
which shows the importance of such qualities as leadership,
planning, decision making and resource management.
Innovation is considered highly important too according to
the score of 4.291 which shows the importance of new ideas,
products, services and technologies. Financial support is the
least important factor with the score of 4.011.

As for the hypotheses testing, it has proven statistically
significant results regarding all the four factors at the level of
significance of 5%. Therefore, the null hypothesis is rejected
against

VI FUTURE RECOMMENDATIONS

Based on the findings of this study, I would suggest the
following:

» Focus on New Ideas and Innovation

Start-ups should not be afraid to experiment with new
ideas, products, or technologies. Being different can help a
small business stand out in a competitive market.

» Understand Customers before Entering the Market

Entrepreneurs should spend time understanding what
customers actually need and are willing to pay for. Good
market research can prevent startups from investing in
products that may not have enough demand.

» Make Financial Planning a Priority

Having a good business idea is not enough if the start-
up does not have sufficient funds. Entrepreneurs should plan
their expenses carefully and explore suitable sources of
finance, including loans, investors, and government schemes.

» Develop Strong Management Skills

A start-up needs more than an innovative idea. Someone
has to make the right decisions, manage people, handle
resources, and deal with problems. Therefore, entrepreneurs
should continuously improve their leadership and
management abilities.

» Give Young People more Practical Exposure to
Entrepreneurship
Schools and colleges can encourage entrepreneurship
through business competitions, workshops, start-up
simulations, and interaction with real entrepreneurs. This can
help students understand what running a business is actually
like.

» Learn from Experienced Entrepreneurs

New entrepreneurs can benefit greatly from people who
have already faced the challenges of running a business.
Mentorship and networking can provide practical advice that
cannot always be learnt from textbooks.

WWW.ijisrt.com 3043


https://doi.org/10.38124/ijisrt/26sep1061

Volume 11, Issue 9, September — 2026 International Journal of Innovative Science and Research Technology

ISSN No:-2456-2165

» Encourage Further Research

Future research could include a larger number of
respondents and, more importantly, actual start-up founders
and entrepreneurs. It could also study other factors such as
government regulations, technology, infrastructure, and
employee skills to get a more complete picture of startup
success.
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